











MESSAGE FROM CHAIRMAN

National Institute of Fashion Technology (NIFT) has traversed a long journey since its inception
in 1986 and has emerged as a premier institute in the field of fashion education. This has been
possible through adoption of interactive and evolving pedagogy aimed at cultivating aesthetic
virtuosity together with freedom of enquiry and independence of thought. The focus on
innovation and creativity on one hand is balanced with impressive interaction with the handicraft
and handloom heritage for the student community providing them with a unique perspective
that blends the traditional values with the contemporary thought processes through design.

The curriculum offers multidisciplinary learning that prepare students for real life challenges
and allows them to carve out unique pathways for themselves. The industry academia interface
is strengthened through classroom projects, internships and graduation projects that allows for
real time learning for the students. The initiative of involving students and faculty in cutting
edge projects creates the platform for embedded research and learning opportunities.

NIFT takes pride in inculcating firm, ethical values which make a positive impact on the industries
we serve and society at large. The students and faculty are prepared to successfully manage the
volatile changes in the world of fashion technology, design, retailing and management.

With this spirit, | welcome you to join the NIFT fraternity and be a part of this beautiful journey.

Shri. Upendra Prasad Singh
Chairman



FOREWORD

Established in 1986 with a status of a Degree awarding institution under the National
Institute of Fashion Technology Act, 2006, NIFT is the synonym for excellence in fashion
education in India. NIFT has been the natural destination for students seeking to pursue a
career in fashion in all its varied hues & manifest forms including design, communication,
technology and management over the last 35 years of its existence.

Our academic practices continue to lead infinite possibilities into the future, solving design
challenges on our way. NIFT provides a unique environment for nurturing the creative talent
in the field of design and other associated fields in fashion.

The body of learning encompasses knowledge, skill and practical application - in addition to
development of sensitivity to cultural and social contexts, so vital in today’s global scenario.
NIFT offers a unique environment for nurturing the creative talent in the field of design and
other associated fields in fashion. It also provides relevant industry exposure throughout the
course study.

I welcome you to join the NIFT community and be a part of this exciting journey.

Shri. Shantmanu, IAS
Director General
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MESSAGE FROM DEAN

National Institute of Fashion Technology as we know today, stands as a result of over three
decades of hard work, and has successfully shaped a new sector of fashion to propel the
Indian economy. Today NIFT is ranked at 9th position amongst fashion institutes around
the world. Over the years institute has produced illustrious alumni in the creative field of
fashion. Most revered fashion designers and top industry professionals in fashion world
proudly call NIFT their alma mater.

National Institute of Fashion Technology has always been ahead of its times. The institute
has pioneered at imparting fashion education in India, the institute has also mainstreamed
craft communities through engaging students in ethnographic studies; as well as paid special
interest in holistically developing its students.

The curriculum meets the requirements of the ever changing fashion industry. It is focused
on promoting interdisciplinary studies, creating emotional intelligence amongst students,
and is in tandem with the new education policy laid by the Govt. of India.

The institute welcomes NIFT aspirants from all walk of lives with open arms. When you join
NIFT always remember, your journey begun for a bright future.

Prof. Dr. Vandana Narang
Dean Academics
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THE INSTITUTE

The National Institute of Fashion Technology is a
leader in fashion education with the ability to integrate
knowledge, traditional arts, contemporary thought,
academic freedom, innovations in design and technology
and creative thinking to continuously upgrade its
curriculum to address the changing needs of the
industry. Its history of more than three decades at the
pinnacle of fashion education stands as a testimony
to its focus on core values where academic excellence
has been nurtured. The institute has stood as a beacon
of industry-academia engagement and a key enabler in
developing competent professionals.

The National Institute of Fashion Technology (NIFT), set
up in 1986 under the Ministry of Textiles, Government
of India, is a Statutory Institute governed by the NIFT
Act 2006. Bringing in a wide range of aesthetic and
intellectual orientations, the early instructors included
leading progressive scholars from Fashion Institute of
Technology, New York, USA. Academic inclusivity has
been the key thought in the expansion plans of the
institute.

NIFT, today, has spread its wings across the length and
breadth of the country. Through its 17 professionally
managed campuses, National Institute of Fashion
Technology provides an excellent environment to its
students from different parts of the country to achieve
their highest potential through the programmes offered.
Since the early years of its inception, the institute has
provided a firmfoundation in fashion education in the
domains of Design, Management and Technology. Since
then, NIFT has continued to set and achieve higher
academic standards.

The in-house faculty was drawn in from a distinguished

group of intellectuals who put forth a sense of dynamism
creatinga pathway to effective learning. Pupul Jaykar Hall
at NIFT headquartered in New Delhi is a reminiscence
of many educational thinkers and visionaries who have
been instrumental to the institute’s road map to success.

NIFT regularly strengthens its academic strategy
Invigorating thought leadership, research stimulus,
industry focus, creative enterprise and peer learning have
reinforced the institute’s academic bedrock. Fostering
a new generation of creative thinkers, the institute
is empowered to award degrees in undergraduate,
post graduate and doctoral studies. In pursuance of
its objective of providing comprehensive world-class
academic learning environment, the institute has
entered into strategicalliances with leading international
institutes.

NIFT is committed to academic excellence in fashion
education. The vision of the institute embraces
challenges and provides the impetus in setting highest
academic standards. NIFT continues to strive to be
nothing but the best.

Over the years, the role and possibilities of design,
management and technology have expanded manifold.
At NIFT we constantly endeavour to stay ahead of the
industry and act as a leader for guiding the fashion
scenario of India. The curriculum is reviewed regularly
to meet the current and future demands and NIFT
announces the Admissions 2022 with a new restructured
curriculum with enhanced creative potential and
flexibility ahead of the times. The key features are
concept of Majors and Minors, specialisations within the
programme, and a basket of General Electives to choose
from, leading to individuated pathways.



Board of Governors

Shri. Upendra Prasad Singh
Secretary (Textiles), MoT & Chairman, BOG-NIFT

Ms. Saroj Pandey
Hon’ble M.P. Rajya Sabha

Smt. Raksha Nikhil Khadse
Hon’ble M.P. Lok Sabha

Dr.T.Sumathy (a) Thamizhachi Thangapandian
Honble M.P. Lok Sabha

Shri. Shashi Ranjan Kumar
AS&FA, MoT

Shri. Jogiranjan Panigrahi
Joint Secretary, MoT

Shri. Mrutuyanjay Behera, Economic Advisor
Ministry of Education, Govt. of India

Shri. Shantmanu
Director General, NIFT

[40)
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We at NIFT shall offer, at all our campuses, a learning experience of
the highest standards in fashion pertaining to design, technology and
management and encourage our remarkably creative student body
to draw inspiration from India’s textiles and crafts while focusing on
emerging global trends relevant to the industries we serve.



Our Mission

We at the National Institute of Fashion Technology will:

- Provide a transformative educational environment for talented young
men and women to nurture their inventive potential and to acquire
distinctive skills valuable to self, industry and society

. Offer a stimulating, modernistic and evolving curriculum that spans the
vast spectrum of India’s artistic heritage yet remains firmly contemporary,
incorporating disruptive technologies

- Value and celebrate cultural and individual diversity in our students,
faculty and alumni, always emphasizing the power of fellowship

- Be a global leader in the dissemination of innovative and project based
pedagogies in design, management and technology for all facets of the
textile, apparel, retail and accessories industries, through the promotion
of rigorous and cutting edge research

- Enable our faculty and students to have intensive interaction with
educational institutions, fashion houses, start-up hubs and corporations
relevant to our programmes

- Bring forth graduates who stay committed to exacting standards of
professional excellence and personal integrity

90
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INTERDISCIPLINARY MINORS

The interdisciplinary minor
empowers the students to design
their combination pathways to enter
future careers with transferable skills
and flexibility.

NS J

DEEPENING SPECIALISATION

Deepening Specialisation is
secondary concentration of subjects
that complements the major and
provides in depth knowledge related
to the major.

GRADUATE PROFILE

INTERDISCIPLINARY MINORS

The interdisciplinary minor
empowers the students to design
their combination pathways to enter
future careers with transferable skills
and flexibility.

DEEPENING SPECIALISATION

Deepening Specialisation is
secondary concentration of subjects
that complements the major and
provides in depth knowledge related
to the major.



THE CURRICULUM

Programme Structure

NIFT has adopted a format of Majors, Deepening Specialisations, Minors and General Electives. Interdisciplinary
Minors provide individuated pathways that would permit students to acquire interdisciplinary skillsets and opt
for a set of subjects that complement studies in one’s major or explore an unrelated area of intellectual interest.
General Electives have been offered to the students to help them enhance their personality and develop interests
in specific areas like Personality Development, Communication Skills, Critical Thinking Skills, Professional Ethics
etc. The Craft Cluster Initiative has been integrated into the curriculum. Increased Industry interaction for
students through classroom projects, internships and part transaction in Industry Environment is the focus of the
restructured curriculum. The contact hours have been recaliberated to 25 hours per week, giving increased time for
studio practice and self-study to the students. Standardisation of credits across all programmes and all semesters

has been undertaken.

New and emerging areas across disciplines integrated into the curriculum:

« Artificial Intelligence

« Internet of Things

« Designing Ergonomic Environment

« Advanced Apparel Manufacturing Management
« Big Data and Business Analytics

« Fashion Thinking

« User Experience, Sensory Design

« Augmented Reality, Virtual Experience design
+ Head Gear Design

« CAD 3D & Contemporary Manufacturing

« Couture Jewellery

« Travel & Outdoor Gear Design

- Design for Society

« Smart Jewellery

« Smart Textiles

« Active Sportswear, Bespoke Menswear, Wearable
Technology

« Shapewear & Seamless Garments on Computerized
Knitting

- Optitex for Virtual Prototyping

« Surface Embellishment: Digital Embroidery, Laser, 3D
Printing

- Design Strategy

0T
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Academic Transaction

The methodology of academic transaction at NIFT is
aimed at giving the student a holistic understanding
of subject, context and environment, and the ability
to innovate and adapt. Study at NIFT is a combination
of contact hours, studio practice, group work, and self
study. It also provides an immersive learning experience,
with emphasis on learning from doing and learning
through reflection.

Interdisciplinary

A range of interdisciplinary minors have been made
available to the students to choose from. The knowledge
and skill sets acquired will stand them in good stead in
their future careers, and will either enhance or provide
alternate pathways.

Specialisation

Students are given the opportunity to deepen their
understanding of a part of their core majors through a
deepening specialisation, which will give them a further
edge in specific industries. Floating credits are also
offered for the student keen on learning beyond the
regular curriculum.

The Industry Connect

The new curriculum enhances the NIFT engagement with
industry, through institutionalising industry visits, visits
to exhibitions and fairs, part transaction of subject in
an industry environment, industry mentorship and live
classroom projects based on an industry brief.

General Electives

An array of subjects from physical activities to socio
cultural studies to personality development and
professional ethics have been woven into the course,
and are transacted through subject experts. The intent
is to foster a climate of exploration and curiosity, to
develop people skills, and to inculcate the ability for
lifelong learning. Learning outcomes have been carefully

articulated, not just for the full course, but for every
semester and subject. Assignments and evaluation are
calibrated to capture the extent of achievement of the
learning outcomes envisaged.

Integrated Assignments

Holistic understanding requires assimilative evaluation
as well. Therefore the curriculum is peppered with
assignments that assess the ability of the student for
synthesis of his/her knowledge and skillsets across a
combination of subjects.

Academic Mentoring

Every student will have an academic mentor besides the
subject mentor, who would be in a position to help the
student better understand his/her strengths and areas
of improvement, and to provide inputs for the student
in their exercise of choice for selecting the deepening
specialisations and interdisciplinary minors. This will be
over and above the academic mentoring provided during
internships and graduation projects.

Craft Cluster Initiative

All students of NIFT will be given an immersive
experience with a craft cluster. The experience includes
lecture demonstration by master artisans, and visit to
the craft cluster to understand not only the techniques
and practice, but also the socioeconomic and cultural
moorings of the craft. There will be opportunities
for co creation and design infusion, be it for product
development, branding or marketing.

Continuous Evaluation

The courses have more creative potential and flexibility
and are geared towards producing well-rounded
graduates with expertise in millennial skill sets. The
evaluation process has to be nuanced enough to
appreciate the subtleties of creativity and innovation,
but robust enough to be fair and impartial in assessment.
The system of evaluation in NIFT meets both these
requirements.

4"
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We began our journey way back in 1986, when the very notion faculty at the institute
articulates the expertise & dynamism that inspires the students to realize their full
potential. NIFT faculty builds critically engaged teaching practices while testing its
relevance through a wide range of projects and contexts. Students enhance their
knowledge and develop their talent by working with the faculty on various real life
projects gaining invaluable knowledge, experience and awareness on design application
and industry dynamics. In the recent past, faculty &; student teams have undertaken
varied research and consultancy and training projects.

NIFT faculty is the strategic enabler in transforming the vision of the institute into
reality. Trained at some of the leading fashion institutes of international repute, the
faculty brings to the classroom professional capabilities, wide exposure and years of
hands-on industry experience. Engaging in doctoral studies, the faculty is committed to
grow in their profession. The faculty constantly upgrades their knowledge &amp; skills,
creating a stimulating learning environment for students. Faculty paper presentations
in the international circuit, participation in seminars & symposia of high repute enable
world class academic discourse and knowledge transfer.

The strategy shaped by the faculty aims at a distinctive ability to create an influential
research-intensive environment. Effectively playing the pathfinder’s role, the faculty
pool is working towards enhancing the research profile of the institute, fostering a new
generation of ‘leaders of the future’.
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PROGRAMMES OFFERED



BACHELORS

BACHELOR PROGRAMME
B.DES | 4 YEARS

Accessory Knitwear
Design Design

FC Fashion Leather

Communication Design

Fashion Textile
Design Design

BACHELOR OF FASHION TECHNOLOGY
B. F TECH | 4 YEARS

Bachelor of
Fashion Technology

MASTER PROGRAMME
2 YEARS

Master of
Design

Master of
Fashion Management

Master of
M. FTECH Fashion Technology

SHYALSVYIN
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FOUNDATION PROGRAMME

The Design & Technology education at NIFT, commences
with a two semester Foundation Programme. The
programme is designed to foster creativity, sensitivity
and skills to form a strong foundation. The students are
sensitized towards Design & Technology fundamentals,
to enrich conceptual creative thinking and create an
awareness of the fashion business. The programme
aims at encouraging students to explore their interest
through a broad range of activities and courses.
Students are offered a range of options for developing
skills in specific area to develop their individual strength
through engagement with lectures, workshops, field
visits and projects. Students can build their areas further
through number of electives offered to them during their
foundation period.

The main objectives of the programme are:

. To orient students towards multi-disciplinary nature of
design.

. To provide an enhanced environment for creative
thinking and integrated learning.

- To ensure a fundamental and common approach for
the fashion industry in consonance with the needs of
the industry.

- To provide uniform fundamental knowledge and
skill competencies generic to Design and Technology
disciplines.

The Design and Technology core encompasses a strong
integrated skill and knowledge base essential to the
fashion industry. An overview of apparel industry
provides inputs on the socio-economic, traditional
and cultural aspects of the industry, which would lead
to ideation, conceptualization and communication.
Exploration with various material and study of general
and material science enhances basic understanding
and appreciation of manufacturing processes leading
to product realization. The intricacies of design,
through various courses for learning essential skills for
development, process and realization are included as
part of the Foundation study.

To sensitize Foundation programme students to our
socio- cultural ethos, self and society has been included
in the Foundation programme. Students will observe the
relationship between the people and their environment
to understand their co-existence and co-creation.

The Design aesthetics courses will address the essential
socio-culture perceptions and contexts. Envisioning
and inculcating ethical and aesthetic values lead to the
understanding and expression of physical, psychological,
professional and ergonomic concerns. The students will
be given an opportunity to develop their skills in the
preferred areas.

(44
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B.DES ACCESSORY DESICGN

Accessory Design programme prepares design
professionals with embedded fashion knowledge, to
offer innovations across myriad platforms spanning
jewellery, crafts, personal accessories, soft goods and
work gear. Accessory Design programme is a career
based education that is relevant today and has the
ability to address the changing future scenario.

Majors

Accessory Design Majors provides extensive design
knowledge in a socially relevant fashion scenario.
Knowledge is enhanced with conceptual understand of
design as a process, material as a medium and ability
to synthesize outcomes enabling them to address the
contemporary needs. The program offers the millennial
students to perfect the design process through a balance
of latest chic trends and a passion for hand crafted
artisanal products and process. Students are creatively
engaged in developing visualization skills with greater
degree of digital fluency. They stand empowered with
material manipulation skills with an indigenous edge of

traditional techniques.

Students are enabled to articulate their individuality
through their signature style accessory design
collections, yet keeping it relevant to the market and
industry challenges. This design collection of eclectic
fashion lifestyle accessories are based on patterns
stemming from a synergy of forms, colours and materials.

Deepening Specialisations (DS)

Accessory design students are empowered with a choice
of deeper learning with of specific skills in form of
deepening specialization that constitutes of Jewellery
Design, Fashion products & Work Gear. Student can make
conscious choice of any one deepening specialization.
This process id well supported by the department
faculty mentor attached to every student throughout his
learning in campus.

9¢
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DS 1: Jewellery Design

Students gain an in depth understanding of the jewellery
domain knowledge in terms of product, people and
functioning. Students are equipped with traditional &
technical skills in jewellery making. Students are enabled
to design fashion jewellery collection with contemporary
aesthetics and position them in the fashion space.

DS 2 : Functional Fashion Accessories

The programme offers the millennial students to perfect
the design process through a balance of latest chic
trends and a passion for hand crafted artisanal products
and process across the conventional fashion accessory
spectrum. Students gain an in depth understanding of
the fashion accessory category knowledge in terms of
fashion, form & function. Students get proficiency in
traditional & technical skills in creating the accessories
Students attain fluency in terms of material and process
that is built on explorative experience. Students are
capable to design fashion accessory collection with
contemporary aesthetics and position in the fashion
space.

DS 3 : Decor & Design
Decor & Design: Students understand space &

visualization with an opportunity mappingin living space,
bedroom & bathing luxury accessories. They get to sense

aesthetic & ornamentation opportunity application in
the living space segment. They get to explore the making
process & products with mixed media thereby knowing
the nuances of manufacturing & making of fine dining
products. Design an eclectic artefact with respect to
the context and design products that are in sync with
environment.

Career Pathways

Accessory design students are empowered to design
their combinational pathways to enter future careers
with transferable skills and flexibility. Few of the career
path ways envisaged are: Accessory Design, Jewellery
Design, Decor Design, Design thinking, Designing
ideation and concept development, Design researcher,
Fashion trend consultation, Accessory Design solutions
for both International and domestic markets. Craft
based product design. Design futures etc.

Students have a choice to work for both corporates and
international business. But, students are embedded with
design thinking methods and a combination of business
knowhow that triggers them to start their own design
business. During the process of learning they are exposed
to an array of possibilities and promising business
directions. The opportunities are right there in front of
them clearly giving a kick start to their entrepreneurial
cravings. In the past many of them have established
prominent design ventures.
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B.DES FASHION COMMUNICATION

In the ever-growing world of fashion, the Fashion
Communication design programme at NIFT happens to be
the single most cutting-edge, exciting, and increasingly
essential pathway to open up in the fashion and lifestyle
industry. The significance of brand identity has come to
be seen on par with what the brand sells i.e., the product.
Numerous prét and luxury brands keep appearing in the
Indian retail scenario, and it has become essential for
each one of them to develop a unique brand identity for
maximum impact and visibility. Fashion Communication
has made it feasible for these brands to communicate
their products, identity, and strategy, by providing a
platform for these very brands.

Majors

This programme encompasses cohesive course studies,
introducing the FC graduate as a Visual Design Strategist
capable of providing integrated solutions, in the
following major pathways: Graphic Design, Advertising
Space Design, Visual Merchandising, Fashion Creatives,
Fashion Photography, Fashion Journalism, Fashion

Styling and Fashion Thinking, Interaction Design and
New Media Design, specific to the fashion and lifestyle
industry. Graphic Design aims to prepare its graduates
to have strong skills in visual design, an adeptness of
visual design elements such as typography, grid systems,
colour, and composition. Space Design aims to produce
professionals with the ability to innovate in the vast
field of space design and equip them to an exciting
job of transforming physical spaces into functional,
comfortable retail experiences. Fashion Creative offers
sensitisation towards the development of a visual
language incorporating the sense of photography,
fashion writing and styling. Fashion Thinking explores
the dimensions of a culture that stimulates fashion
thinking and innovation, developing innate abilities to
articulate assumptions and blind spots, value diversity,
engage in conflict and collaboration.

Deepening Specialisations (DS)

In addition to these majors, FC students also have an

option to professionally strengthen themselves by opting &



= between the two Deepening Specialisations, i.e., either

in the area of Visual Communication or Fashion Media.
Under each pathway, new areas have been incorporated
to match the pace of the industry.

DS 1: Visual Communication

One of contemporary society’s most beloved art form
is Visual Communication. The course would stimulate
every student to expand his or her cultural experience,
support a full array of still and moving images with an
overall goal of fostering short film-making.

DS 2 : Fashion Media

This specialisation would enable students to be a trend
spotter and fashion a journalist with the ability to bring
clothing to life; putting the style in a cultural context;
inspiring and informing the reader and figuring out
where fashion might be heading next; be a copywriter or
communication manager for the fashion industry.

Career Pathways
Fashion Communication graduates emerge as dynamic

professionals qualified to offer the most effective and
financially viable communication solutions for the

fashion, lifestyle industry and beyond. The fast-moving
digital revolution has opened up Fashion Communication
design to new disciplines that require students to excel
not only in traditional design skills but also explore and
design human-centred concepts and system design
processes linked with information technology:

- New material i.e., experimental, combinations and
futuristic

« Fashion Thinking

- Modules like Omni-channel (UX), experience design,
sensory design, augmented reality, virtual experience
design, artificial intelligence, have been incorporated
as they are the future of the fashion and other retail
industry.

As new careers keep growing in the industry, there
is infinite scope for the graduates of Fashion
Communication to explore and expand their horizons. In
the areas of branding, styling, social media marketing,
photography, commercial fashion space, Ul & UX design
and graphics, Fashion Communication graduates are
both versatile and passionate about more areas than just
one. Come graduation, the students are well versed with
knowledge, concept base and skill. With some of the
most prolific companies regularly seeking such talented
and disciplined students, Fashion Communication
remains one of the most desirable design disciplines at
NIFT.
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BACHELORS PROGRAMMES




B.DES FASHION DESIGN

Fashion Design has been the flagship programme of
NIFT and has played an influential role in shaping the
Indian fashion ethos through generations of successful
entrepreneurs and designers who lead the industry
though their creative and business acumen. Over the
last 35 years, it continues to create a resource pool of
multi-faceted graduates who address the challenges of
the dynamic industry by leveraging the transformative
capacity of design in fashion and allied areas, creatively
and responsibly. Adequate opportunities are offered to
each student to envision and develop design abilities by
encouraging questions, reflection and experimentation
in order to discover one’s unique aesthetic bent of
mind. Original interpretations balanced with real-
world learning generates fashion that addresses
current human needs with a future-facing vision. The
overarching objective of the department is to enable
integrated development of future professionals so that
they contribute to the directional growth of the apparel
industry through a global outlook with an Indian soul.
This is achieved by a triple-pronged approach towards
fashion education through periodic dynamic curricular
changes, technical experimentation and collaborative
linkages with the industry. With focus on the specific
requirements of the industry in couture, prét-a-porter,
exports, niche segments and handcrafting sectors, the
curriculum develops through defined pathways from the
second to the fourth year.

Majors

The Fashion Design Major subjects follow pathways for

sequential and seamless learning to equip students with
integral knowledge and technical skills with focus on
current industry realities as well as emerging sectors.
Fundamental disciplines and modern intersections
introduce the basics and progressively expand the
boundaries of fashion design. Creative ideation finds
practical expression through core subjects that include
Design and Illustration, Apparel Development with
Pattern Making, Draping and Garment Construction as
core components, History and Contemporary Fashion,
and Value Addition for different industry segments.
Historical references, contemporary socio-cultural issues
and envisaged fashion futures guide design expressions.
A combination of manual, technological and digital
inputs enable development of skill competencies that
are necessary to actualise designs in different categories
for specific market segments. Specialised design
software programmes support concept ideation and
presentation techniques. The department has Pattern
Making, Draping and Garment Construction labs, art
room and multi-purpose studio that facilitate purposive
learning outcomes.

In the final semester, the Fashion Design students have a
choice of undertaking either industry-based Graduation
Project sponsored by export houses, retail brands,
designers, NGOs, or a Design Collection based on a self-
articulated brief. In addition, there is an opportunity to
undertake a craft-based Design Collection sponsored by
the Ministry of Textiles. The Graduating Collections are
showcased in an annual exhibition.
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* Deepening Specialisation (DS)

DS 1: Luxury and Couture

The deepening specialisation on ‘Luxury and Couture’
addresses the growing luxury and bridge-to-luxury
segments in India. It progresses from Overview of Luxury
in Fashion, Heritage Couture — Women, Bespoke — Men
and Creative Pattern Making. It develops understanding
of the heritage of Indian luxury and motivations of the
new affluent class of customers as the focus of design.
Crafting luxury apparel for women and men includes
the identification and selection suitable fabrics, and
specialty techniques of Draping, Pattern Making and
Garment Construction for couture bridal, evening
and occasion wear. Creative Pattern cutting is about
innovative fabric manipulation to create experimental
structures. Garment Construction includes referencing
and revival of the handmade as well as expert sewing
on specialty machines and fine finishing skills with
application of relevant trims and embellishments.

DS 2: Image Creation & Styling

The deepening specialisation on ‘Image Creation and
Styling’ progresses from Celebrity culture, Fashion
Styling & Image Creation, Costume for film & performing
arts, to Celebrity couture & bespoke fashion. The focus
is on the profession of image consultancy and role of the
stylist in developing a look for specific individual for a live
event and/or capturing a look for a photoshoot. Editorial
and advertorial expressions in photography, publicity
and branding are explored. Costume design assignments
are undertaken for professional performances in cinema,
theatre and thematic exhibitions. Heritage style is
reimagined and interpreted through bespoke fitting and
tailoring techniques for niche clients.

Career Pathways

The Fashion Design programme imparts a spectrum of
multi-dimensional inputs to capacitate the graduating
batch for pursuing career options in accordance with
their aptitude and choices. Graduates find employment
opportunities with fashion designers, in-house design
teams of textile mills, export houses, buying agencies,
retail sector, design studios in the couture, bespoke and

ready to wear segments for women, men and children.
Some of the notable employers are fashion designers
Sabyasachi Mukherjee, Rajesh Pratap Singh, Ritu Beri,
Gaurav Gupta, Amit Agarwal, Suket Dhir, Manish Arora,
Rahul Mishra, Anita Dongre, Manish Malhotra, Abu Jani
Sandeep Khosla, Tarun Tahiliani, Rohit Bal and others;
export and buying houses such as Shahi Exports, Orient
Craft, Span India, Modelama, Li & Fung, Triburg, and
Impulse; retail sector employers include Reliance Retail,
Raymond, Aditya Birla Fashion and Retail Ltd., Taneira,
Landmark, TCNS, Pantaloons, Good Earth, Blackberry.
There are opportunities with textile mills with in-house
design labels such as Arvind Ltd. and Raymond Ltd., and
NGOsworkinginthe craftssector. E-commerce platforms
like Amazon, Myntra, Ajio, Tata CLiQ and First Cry; trend
forecasting companies such as WGSN and Patternbank,
digital and virtual fashion design consultancies offer
creatively challenging career options.

The department strongly encourages entrepreneurship.
While several graduates have their own fashion labels,
some also branch out as independent fashion stylists for
individual clients, events and fashion shows. Costume
design for cinema, television and theatre is another
niche area. There is scope for design consultants
in fashion and allied areas of exhibition design and
scenography, content writers, bloggers, and freelance
fashion illustrators. After years of industry experience,
some alumni return to academics to pursue teaching.
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B.DES KNITWEAR DESIGN

The Knitwear Design Department addresses the need
of specialised design professionals for the Knitwear
domain of Fashion Apparel & Accessories industry.
The department provides students a comprehensive
exposure towards designing and execution of Knitwear
Fashion garments and products. The scope of curriculum
encompasses multiple segments, from foundation
garments to outerwear. Students are given inputs on
the latest technological knowhow and detailed design
methodologies to remain abreast with latest trends and
forecast in fashion. The department enables students
to grow as professionals who can handle all aspects
of Knitwear Fashion, right from designing of fabric to
product realisation.

Through four years of amalgamated exposure in
knowledge and skill, a Knitwear Designer seeks to emerge
with a blend of creative thinking, strong technical skills
and a dynamic market orientation with respect to Flat
Knits, Circular Knits and Computerised Knitting. The

students acquire capabilities to work for all categories
of Knitwear Apparels viz. menswear, women’s wear, kids
wear, active or sportswear, leisure wear, winter wear,
lingerie and intimate apparels.

Majors

In the new curriculum students will learn four major
subjects, one subject from deepening specialisation
area, one subject from interdisciplinary minor area,
one general elective subject and one optional elective
subject in every semester. The major subjects offered
by Knitwear programme across semesters cover the
broad areas of Knitting, Flat Pattern & Construction,
Fabric Technology, Illustration and Presentation
Techniques. Study and practice of crafts are also given
due importance in all the semesters.
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& Deepening Specialisations (DS)

The Department offers two Deepening Specialisation
areas to choose from, by the names of Intimate Apparel
and Sportswear.

DS 1: Intimate Apparel

This specialisation aims to provide opportunity to the
students to specialise in the intimate apparel segment
of Knitwear. This shall enable students to understand
and practice design process through thematic approach.
The students shall learn to design concepts of intimate
apparel collections taking inspiration from the latest
trends, forecasts, design aesthetic and renowned peer
works. It further provides scopes to develop intimate
apparel products by learning specific pattern designing
and construction techniques. This also provides
exposure to specialised fabrics and trims used for
intimate apparels. The students get opportunity to plan
collections according to brand aesthetics and finally be
able to come up with unique, creative design for intimate
apparel collections.

DS 2 : Sportswear
The Sportswear specialisation provides a unique
opportunity for a knitwear design student to specialise

in one of the most promising and challenging segments
of the knitwear industry. The students would learn
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to conceptualise design aesthetics for diversified
functional and aesthetic needs of different categories
of sportswear. Understanding various user needs and
performance expectations are important leaning targets
for the students of this specialisation. Students shall
learn specific pattern designing, specialised material
handling and construction techniques for sportswear.
Distinctive design projects for casual sportswear and
active sportswear provide opportunity to conceptualise
specific design goals and practically execute products to
fulfil performance and aesthetic requirements

Apart from the Majors and Deepening Specialisations,
the department also offers Industry Internship of 8
weeks in any Knitwear industry to develop practical
knowledge in the industry. At the end of the programme,
the student has the choice of undergoing a 16 weeks of
Graduation Project in a Knitwear industry or to design
and execute a creative Design Collection.

Career Pathways

Career pathways for graduates of Knitwear Design
Programme are Knitwear designers for all categories,
Knitted Fabric Designer, Merchandiser, Stylist, Visual
Merchandiser, Entrepreneur. Knowledge and skill
in knitwear fashion along with the learning from
interdisciplinary minor and the electives chosen, shall
further increase the scope of becoming a multifaceted
professional in various segments of fashion industry.
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B.DES LEATHER DESIGN

The Leather Design degree programme of NIFT is a
unique programme that intends to create prepared
Design Professionals and Design Entrepreneurs for
Fashion Leather products, Luxury goods and allied
product sectors in National and International Business.
With the intent to help Nation building through the
Design Professionals & Entrepreneurs, the curriculum
of Leather Design programme of NIFT, with Design
and Product Development as the core, caters to the
different industry segments of Fashion Product sector,
viz. Garments, Leather Goods, Footwear, Luxury goods
and hand crafted products.

The professional expertise is developed by imparting
the required knowledge, skills, creative exploration and
practices built within the curriculum through four subject
categories, viz. Majors, Deepening Specialisations,
Interdisciplinary Minors and General Studies.

Majors

The majors across the 8 semesters provide the requisite
material & product knowledge, creative, technical and

hand skills and capabilities for explorative and real
time applications of learning through the main core
domains/major areas running across the semesters
viz. Material Studies- Leather & Non Leather, Design
& Fashion Studies, Apparel Production & Ergonomics,
Luxury Product Design & Marketing, Apparel Design
Studio, Drawing & Digital Design and Craft Cluster
Initiatives (Integration). Supported and strengthened
by the deepening specialisation, the majors ensure the
student’s portfolio building with multi-categories of
leather products and accessories which complete the
apparel range.

The Majors are also strengthened by the floating majors
to ensure the requisite knowledge, skills and capabilities
that are imparted at different levels with each
graduating semester to create the necessary prepared
design professionals for the industry. The whole learning
of majors culminates into the Graduation Project in the
final semester in the form of design collection projects
either self or industry sponsored or graduation research
projects sponsored by either self or industry or craft
cluster or in the form of graduation research projects as
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< per the career pathways opted by the students.

Deepening Specialisations (DS)

The B.Des. (Leather Design) programme offers two
Deepening Specialisations as secondary concentration
of subjects that complements the Majors and provides
in-depth knowledge related to the specialised Majors
that lead to focused career pathways. These subjects
are mandatory and are offered from Semester Il to
VIl assigned with 3 credits of direct contact hours
and 1 credit of studio practice. The two Deepening
Specialisations offered in Leather Design are: (i) Product
Design Studio and (ii) Footwear Design Studio.

DS 1: Product Design Studio

Students gain an in-depth understanding of the Product
Design Studio track across the semesters. It equips a
student to take forward a product story from concept to
prototyping with the understanding of the classification
and identification of the range of products offered
across the semesters. The student, through these
semesters, either designs or understands and interprets
the available category of products - flat and fancy goods,
small leathers goods, bags and solid leather goods.
The product design or design interpretation is then
translated into patterns through concepts of geometry
and spatial understanding as an intermediary step
towards the physical piece. Thereafter knowledge of
fabrication techniques and procedures are transferred
for respective product category to help students to
convert the patterns into physical pieces. By the close
of the track, the student is efficiently armed with the
knowledge and skills required to handle the leather
product category.

DS 2 : Footwear Design Studio

The Footwear Design Studio track equips the students

to take forward a footwear story from concept to
prototyping with the understanding of the classification
and identification of range of footwear offered across
the semesters. The track would see a student understand
the anatomy of the foot, the different types of footwear
& last, the anthropometrics involved in footwear design
and construction. With broad categories of footwear
with respect to gender and application/utility — male/
female and formal/semi-formal/casual/sporty, this
track takes a student across the semesters through
the sub categories- open, closed and complex types of
footwear. The student either designs or understands
and interprets available design of footwear and then
translates into patterns and completes the footwear
through prototyping process. By the close of the track,
the students are efficiently armed with the knowledge
and skills to handle the footwear category as the
deepening specialisation of their career path.

Career Pathways

The curriculum of Leather Design programme of NIFT,
with Design and Product Development as the core
career pathway for LD graduates, caters to the different
industry segments of Fashion Product sector, viz.
Garments, Leather Goods, Footwear, Luxury goods and
Hand Crafted products.

Besides Design and Product Development pathway, three
more allied career pathways - Design Production, Design
Marketing & Merchandising and Design Communication
have been incorporated into the curriculum to spread
the menu of career choices across the various categories
of the sector. These allied career pathways are envisaged
and built up through the Interdisciplinary Minors.
This is to ensure that the curriculum offers various
combinations with 6 fashion product sectors and 4
career pathways for the students to choose from, as per
their interests and expertise.
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B.DES TEXTILE DESIGN

From fibre to fabric, the design and development of
textiles is the key to the business of fashion. The fast
paced activities in the export and domestic sectors of
the Indian apparel and home fashion industry demand
professional textile designers who can think ‘out-of-
the-box’ and yet adapt to the challenging business
environment.

Majors

The Textile Design Major equips students with
knowledge and hones their creativity and understanding
of design application for the industry. Weaving, print
design and surface embellishment are the core textile
subjects, using both hand and digital skills, to impart an
extensive and versatile training for the students. The
Major builds upon the integration of creative forces of
design with textile technology, and also keeps in mind
the historical, social and cultural contexts in which the
designers work today. Textile innovation and emerging
textile technologies are an integral part of the Major.

The Major offersample opportunity to studentstocreate,
experiment and innovate with materials. Alongside
there is also emphasis on learning specialised software
in order to explore digital and non-traditional approach
to design, fabric structures and surfaces. The objective
is to provide hands-on experience through practical set-
ups and state-of-the-art technology. The department
boasts of an array of studios including weaving, textile
testing, surface design and CAD.

Deepening Specialisations (DS)
DS 1: Textiles for Apparel & Fashion Accessories

The Deepening Specialisation ‘Textiles for Apparel
& Fashion Accessories’ will strengthen students’
understanding of the apparel segment and build up
their vocabulary of fashion, apparel categories, details
and trimmings used in garments and accessories. The
specialisation focuses on intensive fabric studies in
order to equip students to select appropriate fabrics for
different apparel products, and comprehend the nuances
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< of product development including costing and sourcing

for a specific product. Specific industry linked design
projects in core areas of prints, surface and weaves will
provide real time experience to design fabrics for apparel
and fashion accessories.

DS 2 : Textiles for Home & Spaces

The Deepening Specialisation ‘Textiles for Home &
Spaces’ will focus on home textile products for bed,
bath, kitchen and living spaces, and other interior spaces.
The students will gain an understanding of regional
variations in home fashion in terms of colours, motifs,
patterns and sizing of products. The specialisation
entails to strengthen students’ knowledge of fabrics and
their properties in terms of performance and aesthetics
for a specific end application. The critical know-how
of product development from ideation to product
realisation will be addressed through industry linked
projects. The students will be adept to design prints,
weaves and embellished fabrics for home textiles.

The Textile Design students undertake sponsored
Graduation Project in their final year with the industry
for a period of 16 weeks to develop design collections.
The projects are sponsored by textile mills, export
houses, home and apparel retail brands, designers or

NGOs. The students are also given choice to undertake
self-sponsored or research projects. The Graduation
Project culminates with academic evaluation and final
showcase of students’ work in an annual show.

Career Pathways

The programme prepares students for a wide range
of careers in the textile and fashion industry like
mills, export houses, buying agencies, design studios,
handloom and handicraft cooperatives, NGOs, home
and apparel retail brands and online stores as Designers,
Merchandisers, Buyers, Managers, Home/Fashion
Stylists and Trend Forecasters or work independently
as Entrepreneurs. The Textile Design alumni are doing
collaborative and interdisciplinary work with world-
leading industry partners such as Arvind Mills, Welspun,
Bombay Dyeing, Madura Garments, Maspar, Portico,
D’décor, Trident Group, Samsung, W for Woman, Biba,
Satya Paul, Triburg, Sarita Handa Exports, Shades of
India, Apartment 9, Blackberrys, Fabindia, Jaypore and
with designers like Sabyasachi Mukherjee, Ritu Kumar,
Tarun Tahiliani, among others. Some of the alumni are
successful entrepreneurs, setting trends and making
great strides in the fashion world.
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B.DES FASHION TECHNOLOGY

The four year course in Fashion Technology is aimed to
develop industry ready professionals who are trained to
understand the fundamentals of apparel business and to
effect changein order to match the dynamism of business
scenario. The course provides executive, advanced level
and strategic inputs in the field of apparel production
through major, inter disciplinary minor subjects and 3
different deepening specialisations. Other subjectsin the
form of General Electives and Floating Majors have been
included in order to enhance the overall development of
students and to provide added inputs thus traversing the
knowledge spectrum from academic to holistic.

From the semester | to semester V, all students
are oriented towards the fashion industry, apparel
production technology, pattern making and garment
construction, apparel production management, apparel
quality management and introductory courses in Fashion
marketing, retail management, applications of artificial
intelligence, technical textiles, entrepreneurship,
database management for apparel business and
industrial engineering among other subjects.

Majors

Apparel Production Technology major will prepare
Techno-managers with expertise in the core areas of
mass manufacturing of apparel viz. Apparel Technology,
Production Planning, Industrial Engineering, Sustainable
Production, etc.

The Apparel Production Management pathway is aimed
towards imparting knowledge on the various managerial
aspects and application of Information technology in
apparel manufacturing business.

Apparel Product Development, starts with Engineering
drawing and conversion of 3D object into 2D shape
through draping techniques and goes up to development
of complex product. This pathway emphasises on
developing the hands on skill of the students in the area
of Pattern making and Garment construction employing
the best industrial practices.
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5 Deepening Specialisations (DS)

From semester V, students who are already equipped
with the knowledge of compulsory courses are supposed
to choose and pursue any specialisation out of the three
provided by the course as under:

DS 1: Apparel Production Technology

This deepening specialisation is aimed to fortify the
student’s understanding of Manufacturing Technology,
practical exercises in designing of a manufacturing
set-up, with introductory inputs on Robotics and
Mechatronics and their applications in the Industry.
Floating specialisation in form of study of ergonomics
environment, Lean Manufacturing and sustainable
production add to the versatility of the student.

DS 2 : Apparel Production Management

The specialisation strengthens the knowledge of
production management through advanced inputs on
Quality management and executive inputs on Logistics,
DataAnalytics, Socialresponsibilityandwebdevelopment
among others. Fashion Forecasting, Supply Chain
Management and Information assurance and security
as floating specialisation subjects help in cementing the
knowledge acquired inh this specialisation.

DS 3 : Apparel Product Development

Students who want to deepen their knowledge of
pattern-making, anthropometry and sizing, solving fit
issues, apparel grading and making of contoured apparel
may take up this specialisation. The specialisation
provides advance knowledge of aforesaid subjects. The
floating specialisation subjects Garmenting (Jackets),
Garmenting (Kidswear), Garmenting for contoured

apparel, aim at further deepening the knowledge
acquired in this domain along with giving a free hand to
the design creativity of students opting for the product
development specialisation.

Inthe final semester, studentsundertake theirgraduation
project either commissioned by a business concern or
on their own. The knowledge assimilated during 